R tance, the assumpttons should be crystalhzed as rules, There is no

oa penetratlon on free telev1swn Any final decismn by the Comm1ssxon
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B. Subscribers Will Be Limited to
' A 10% Penetration

Any Pay TV authorlzatmn is based upon the Commiss:on s as- <
sumption, derived presumably from the Hartford experience, that Pay- -
TV would achieve, at best, a 10% penetratmn and the average subscrib- :
er audience would be 10%, Consequently, Pay-TV would not affect more o
than 1% of the television homes in the United States From this, the
Commission deduced that there would be no noticeable impact on free C
TV. ‘ ‘

Since the impact of Pay-TV on free TV is of paramount impor-

»way of precluding subscr1bers from watching any g1ven program and
cconsequently, any limitation must be in terms of a 1im1t on the number
of subscribers. We believe that a 10% penetration — a limitat “of s
the number of subscribers to 10% of the: net circulatwn in the market --‘vr,i o
is, in fact, excesswe in light of the actua. ,‘perience 1n I-Iartford . :
Since the Commlsswn however, has utihzed this flgure in the Further’ :
Notice, we have assumed its validity for purposes of thlS discussion |

i the Commxsswn adopts the hearmg requirement for Pay-TV
in the top 100 markets no Specific add1t10na1 rules w111 be required ‘
in this context It is assumed that durmg the course of such a hearing, e
| the propcnents would be requlred to demonstrate the number of antu’n- | *f ~
k pated subscmbers, the penetration of the market and the effect of such g

to grant any part1cu1ar apphcatmn would necessarily contain a deter- L
' mmatlonas tothe max1mum number of subscribers “proposed and the ef- ;
fect of such a penetratwn on free television. The Pay-TV system,
thereafter, would be ]imlted to its proposal and any growth beyond this
point would require prlor Comm1ss1on approval and another hearing




