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Assummg the adoption of a rule limiting Pay- TVauthorizations ;
to markets within the Grade A contour of four commercial television
stations, the Joint. Committee believes. that the Commission 8 prOposals
‘set forth in Appendix C, Section. 73.643 should be modified to. the extent:
of restricting the Pay-TV station: to devoting not more than,60 per c,ent
of its prime broadcast time to Pay-TV programming The Joint Com; =
mittee urges, however, that this restriction should be applied to any
Pay-TV station and not be limited solely to markets with a maximum
of four stations. The lack of informatlon respecting the impact on free
televismn does not warrant the risk of perrmttmg; any Pay—TV station |

to operate on unhmited time in any ‘market.

- Should the Commissmn fail to adopt a rule 11m1tmg Pay-TV’ au-
“thorizations to markets within the Grade A contour of four eommerciala ‘
television stations, the Commxssmn must apply a more strict limita— &
tion on the hours of operation availa ble for Pay—TV programmmg in
the smaller markets. The utihzation of pmme time hours for Pay-TV
w111 upset the - ‘¢competitive posmons of the networks and will deprive
the public of the benehts of noteworthy network programming

In 1ts proposed Seetion '73 643 the Commission has recognized’
the need to reserve broadeast day segments for free TV in relation to
the number of stations in the market - Thus, 1t 1s more 1mperat1ve that i
a Pay-TV station in a market W1thin the Gr ade A contour of only one
station reserve 51gn1f1cant1y more time for free TV than a Pay TV sta-

‘tionina commumty within the Grade A contour of four or more stations.
While the Joint Committee agrees in pr1nc1p1e w1th the proposal it be-
lieves that a- -greater percentage of prime’ time must be reserved for
free television.: Accordingly, it 18 submitted that in single station mar- k
kets, not more than 25 percent of the station's prime t1me broadcasting
time, computed on a weekly basis, with a ‘maximum of three hours in -
any one prime time segment be permitted for Pay~TV use, that in two -
and three station ‘markets, not more than 40 percent of a station s prime




