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time broadcasting time, computed on a weekly ‘bé}iis, w1th énmaximum‘
of three hours in any one prime time segment, beaper‘mittéd for Pay-
TV use. If the Commission adopts rules authorizing more than one -

Pay-TV station in airmarket,» the time ~andh.peréerritageéhou‘ld contifynue,.,fi s 0

to be calculated on the basis of only one authorization. -

In addition to the fése:rvation’ of broadcaét day' segments for
free television, the Joint Committee further believes that it is ne‘q‘e'sk— |
sary that the ,Commission impose a li"rﬁyiftation:onl the:nuhibe‘r of hours ; e
per week which can be devoted to Pay-Tv. ‘Proponents stateht";}iaf‘qﬂ:fth‘eif" 5

basis of the Hartford test the feasibiljty of !b;noadcas,ting,moré'thaﬁ?“SO -
'to 40 hours is unlikely. Since there is feai’ly’ﬁotbasis for kﬁbwirig’
- Whether this condition would continue in the event of the authorization
of nationwide Pay-TV, the Comn;issioﬁ shpﬁld ‘affirin'atively adopt a
rule placing a weekly time limitation on the number of hourstobe
utilized for Pay-TVv lprogrammiiig in a market, e

R PROPOSED RULE

If a‘television broadcast station supplies the only
Grade A signal to a community, not more than 15
percent of its non-prime broadcast time (includ-
ing subscription and non-subs cription broadcast ;
time during that period) and not more than 25 per-
cent of its prime broadcasting time (including
Subscription and non-subscription broadcast time
‘during that period) may be devoted to Pay=TV; if
a television broadcast station supplies the second
or third Grade A signal to a community, not more
than 25 percent of its non-prime broadcast time,
and 40 percent of its prime broadcast time may
_be devoted to Pay-TV; if a television broadcast

- station supplies the fourth or more Grade A sig-
‘nal to a community, not more than 50 percent of
its non-prime broadcast time and 60 percent of

- its prime broadcast time may be devoted to pay
television. SR ‘ : o




