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advertising expenditures  in ‘television by |- Cor
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advertisers i in ith product group . L
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6. Clothing and related materxals '
'.7 Household operations o
8. Medical carc S
9.. Personal care 5
10. Recreation and Transport :
ll Others o
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And for all product groups combmed

5~—CE(Y) - zaf.ﬁ

the total subs1dy is

(I 21) i

The level of income at which a net subsxdy toa famlly becomes gzero (thex G
brcak~cven pomt) for a glven product group can be computed as follows' ’

C{mfg(Y)}—-a¢f(Y)
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. Smce c and g(Y) are the same for all product groups, varxatxons m thef



