510
B-3

broadcast time during that period) and not more than 25 per-

- ‘cent of its prime broadcasting time (including subscription
~and non- subscription broadcast time during that period) may

be devoted to Pay-TV; if a television broadcast station sup-~

plies the second or third Grade A signal to a community, -

not more than 25 percent of its non-prime broade¢ast time,

- and 40 percent of its prime broadcast time may be devoted

to Pay-TV: if a television broadcast station supplies the

fourth or more Grade A signal to a community, not more

than 50 percent of its non-prime broadcast time and 60 per-
cent of its prime broadcast time may be devoted to pay tele-
vision. D SRS e ’

a.  Innoevent shall a Pay-TV station or statims devote,

- individually or collectively, more than three hours to
Pay-TV programming in any one broadcast day during
prime broadcast time in markets within the Grade A
contours of one, two or three television stations {in-
cluding the pay television station). ’ g

b.  Inno event shall a Pay-TV station or stations devote
. more than four hours, individually or collectively, to

~ Pay-TV programming in'any one broadcast day during
prime broadcast time in markets within the Grade A -
contour of four or more television stations (including
- the Pay-TV station). B T R

c.  Prime time broadcast hours are defined as those hours
of the broadcast day between 6:00 p.m. and 11:00 p.m.

d. In no event ghall a Pay-TV station or stations in a mar-
ket exceed 35 hours, collectively, per week of Pay-TV
programming, IR L : :

e. In the event that more than one Pay-TV authorization is
granted in the same market, the percentage of prime
time authorized for Pay-TV programming will be calcu-
lated on the basis of a total of 35 hours and the percen-
tage of non-prime time authorization for Pay-TYV pro-

--gramming will be calculated on the basis of the station

- operating the fewest hours.

No license shall be granted to a television broadcast station
‘having any contract, arrangement, or understanding, expressed
or implied, with a network organization, providing for the fur-
nishing of programs intended for Pay-TV use.



