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~ You have heard from mdny ofjvffheSé, opp01ients.durihg the past W,éék '

 and almost without exception they have represented a vested interest

- in the existing system. The opponents are easily identified. They are
~ the networks, the network-affiliated broadcasters, and the theater-
.+ owners. They are so content with the existing system, and the huge

- ~ profits they are reaping, that they don’t want to give me and other ‘

o - UHF broadecasters a chance to compete. -

. The principal argument adva-’nced‘aga;'iﬂSt"subscfiption television is

that somehow or other it will result in program siphoning so that
people will have to pay for what they now see “free.” o

I might add that there is a form of economic siphoning going on
right now with the networks and the stations outbidding me by many
thousands of dollars, for example, for the movies that are approxi-
mately 2 to 8 years old. It is impossible for me to compete in the
economic market in buying this type of programing. = S

‘One opponent said that once people pay to see a program, they will -

~hever again have the opportunity to see it free. The fact is once people

~ lave seen a program free they will never pay for it, and there isno
- possible chance that subscription television will succeed if it attempts
to charge the publicﬂforfthe;type of programs presently available on

the so-called free system.

- The FCC has gone to great length to devise restrictions on ‘sup-

. scription television designed t6 prevent program siphoning. In my
... opinion, these restraints are umnmecessary, since the economiecs of the =

: ‘marketplace will achieve the same objectives. Those of us who are

interested in subscription television see it as an OppOrtuni‘ty to provide

the public with a supplement to the programing made available by the -
networks, and we know that unless we offer something truly new and-

distinctively different from what is available on the networks, we are
~ doomed to an early failure. ‘ ; : :

.. Remember that under the Commission’s proposal, whenever a sta-
tion is offering a subscription program, it will do so in competition -

with the three-networks at the very same time and in the ver same

- market. How, then, can subseription television possibly succee: under

- such adverse competitive circumstances unless it is offering something =~

“genuinely different from what the networks are providing?

on their programs by saying that the income derived from these com- .
~ mercials is necéssary to support the 25 percent of their programing .
devoted to news and public affairs. What I would like to know is how =

Representatives of the networks who have appeared before you have
attempted to justify ‘the many commercial interruptions which occur

our station in Atlanta under the present system will ever be able to
finance the type of news and public affairs programing oriented to the

 Atlanta community which I think the people in Atlanta ‘deserve?

If we are able to broadcast vsubscriptiong;‘l]girogra;ms"part of the day,
I am confident we can do this at a profit, wh

ing conventionally—and, in particular, to develop the very best in
news and public affairs programing of special interest to-the Atlanta

~community. - -

~Gentlemen, I have talked only about Atlanta because this isthe only
market in which we are on the air. However, what I have said as a

A - UHF broadcaster struggling to compete in the Atlanta market against

which will enable us to con. =
‘tinually improve the balance of our program day when we are operat-




