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31. To the ’co'n;‘trary‘,; if ;S‘ubs‘eriptiohf"tkéleﬁsio’n i to be Sﬁ(‘»c?‘S"SfUL L
it will be ‘because the vastly larger economic base provided thereby -
will enable its owners to bring to the public unusual and superior

 attractions which ean .never be provided by advertiser-sponsored e

 television because of their prohibitive costs. fSp-bnSo'féd;'t{alevi‘siidﬁ—au*'« A

~ even with the giants of industry as its _clients—ecannot: afford, on a
regular basis, to bring current feature pictures to the viewer.
_Sponsored television cannot afford regularly to purchase the rights

~ to otherwise blacked-out majorfSpvorting events. Sponsored television E

cannot afford, on a regular basis, to bring many of the outstanding
_events to the viewing public»ﬁwhich' subseription television can ‘do with
- comparative economic ease. R e
©32. Yet, those ‘who are entrenched in other entertainment media
 with whom subscription television would to some extent compete, in-
~ cluding the networks ‘and many broadeasters, persist in the vocal but
“invalid contention that subseription television will require the public .
to pay for what it now receives “free’’ st that ‘existing television

programming will be ¢‘gyphoned off’’ to ‘subscription television; and - :

that motion picture theatres will close and dire ‘monopolistic con-
sequences will follow. _Telemeter’s answer to these contentions is the
same as it was in 1955. All that subseription television seeks is a

~ chance to compete openly in the market place. If wvsubsgripti,o‘n; S
- television offers to-the public, at a price, no more than it now receives

¢free,” it will fail. Telemeter seeks only a chance to succeed or fail.

Tt believes that it will succeed and that the viewing public will be
the benefactor of its success. e s

 B.The “Motiopoly Shrewman®. | oo
33, Like the reports of Mark Twain’s death, the fears
in subscription television are ‘greatly /efXagig‘ferated.." ;

television, as an ‘industry, does not yet exist. Indeed, t
" subscription television system in operation in the Unite

~ —and the subseribers to this system represent a”_‘?sﬁlalflzi mmomty ;

their community. This small minority spend‘sﬁfleassf thanfﬁVe{perCefﬁt~~-

of its total viewing time watching subscription television programs. o

Is this the monster which is to. stoal talent, close theatres, and

destroy ‘‘free”’ television? Telemeter believes that the Commission
has recognized it is not as is :eyidenced by its findings in paragraphs Gl

1 As Telemeter’s 1955 Comments discuss in great detail, existing television programming '
is not ‘“free.’? . The publie pays for ;itj}‘gm'qughreohsumer purchases of: advexfti’sed'produ(ets.f i
7 The amount expended. for advertising is reflected in the purchase price of the product.




