hould s ue and dlstmbute to
3 ‘ - © i ders to dlscounts on
gxpendltuf in this cotntry. ;
~ The card should be wallet size and attractlvely des1gned It would
be issued to the traveler while en route to the United States and would -
‘contain space for his s1gnature and passport number. Upon a ‘VlSItor’S
arrival, his card would be. validated and would expire 90 (Tays from
the date of vahdatlon The card would 1dent1fy the bearer as & ‘guest
“of the United States.” =~
" The visitor would use the card for free admission to mumcxpal busés,
‘subways, museuins, tourist attractlons, ‘national parks and forests, and
toll roads. The eard ‘would be used to obtain discounts offered to for-
‘eign visitors by alrhnes, hotels, motels, retall stores and bus, fmm, and
car-rental companies.

The hospitality card should be used as the central theme ofa ma]or
‘promotlonal effort abroad, especlally in Europe. The éard 1t/se1f, ‘and
‘the specific price reductions it will produce, should be the ob]eots of
an advertising cam’pmgn through such” medla, ag magazmes, Hews-
‘papers, and posters. ‘Transportation companles Serving’ ‘the United
‘States and hotels will be able to use the hospitality card as an eﬁ'eotlve
: pnomouonal device for their new price reductions.

2. United States:hased international ¢orporations should be encour-
Vaged through a personal letter from the Secretary of Commerce, to
devise financial and’ professwnal incentives, ineliding ‘assistance with

“vcation: arrangements, for group ‘and individual travel of fore1gn‘ e

employees to the United States in 1968 and 1969. The letter should
also request that these. corporations tie their public relationsand prod~
.ot advertising eampaigns to thembes that can spark interest in travel
‘to'the United States and distribute promotional litérature overseas. -
‘IBM World Trade Corp., Texico, Standard Oil Co. of New J ersdy,
Union Carbide, Continental Can Co.; Campbell Soup, General Pre-
cision Equipment Corp, Texas’ Instruments, Inc.; ‘\Monsanto ‘Co.,
Tammiis Co., and Aleow adv1se the Task Force that wﬂl subscrlbe
yithe above recommenda,tlon e o
P'he ‘A dministration’ should appeal’ to the individual’ State gov-
to' incredse their promotional budgets and apprqprlately gear
toward attracting foreign tourists. The States should 'also be
uested to group regionally, rather t*han workang 1nd1‘v1dua11y, to
better promote ‘the foreign market. :

4, The U.8. Travel Service should promote’ travel by foreign pro-
‘fossional and “special activity” groupsto the United States; and assure
that qualified travel agents are offering specific, attractive package
tours for this purpose. Specific tours should be built around America’s
cultural attractions and events.
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