the basig of objectively determined values, savings of ag much as 50 percent could
be realized. ' S : :
Perhaps even more important ig the role of an informeqd consumer in acting agg
balance whee] to keep a free économy viable. Classical économic theory assumes
an informeqd consumer, rewarding ‘the producer of a better quality or equal
quality but lower priced product and DPunishing hig less competent competitor,

addition, information is avajlable from private bublications such ag our own
Changing Times, the women’s and So-called shelter magazines, the specialized
broduct magazineg dealing with photography, “hj.fi” equipment, automobiles, and
others. Also disseminated but Somewhat more biased ig material from trade or-
ganizations like the Nationa] ‘Electrical Manufacturers Avssoeiation, American
Gas Association, ang others, Advertising, whoge avowed reason for being is to
inform consumers about g product or service, fulfills thig mission only occasion-
ally, but rarely in g useful way for the consumer, - ~ '

And the word-of-mouth sharing of experience, though, sometimes extremely
effective, also often falls into the “olq wives’ tale’” category—-—so g concerned con-
sumer can never really know when to believe it angd when not to,
- In sum, it seems clear that the gap between the demand for information ang
Supply of it is large. Every day a new magazine joing the ranks of product
information disseminators, Legislators say that their majl on consumer prob-
lems ig heavy ang increased Government eoncﬂrn«manifested, among other
ways in hearings like this—ig evident.

Many Suggestions have been offered, both long term angd short, for reducing
the consumer’s areas of ignoranece about the Products he buys,

And this brings me to the heart of today’s inquiry, : A .

Many Government agencies have in their files, a5 g Spinoff from theip normal
day-to-day activities, a great deal of information that would pe directly useful
to consumers, Tt ig my belief that a systematie review of the activities of Govern-
ment ageneies for burposes of learning which of them develop information on

mation which, when tapped, would prove of in‘es'tima:ble“value' in helping the
consumer improve hig buying effectivenesg, My belier is based on the tip of thig
iceberg we can See even now from a CUrsory survey of this kind that hag already
been done, In Senate Report 2216, “Price of Hearing Aids—Report of- the Com-
mittee on the Judiciary, 1962,” appendix A containg g “Sammary of Precedents
for Government Product Testing and Publication of Comparative and/or Eval-
uatory Data on Various Brands of g Product” A portion of thig maiterial is sub-
mitted as an appendix to my testimony. for your ready reference, o

You win note references to tests and evaluations done by one or another agency
of the Federal Government opn such important consyy er products ag ‘hearing
‘aids, Dbatteries, tires, floor Waxes,flaﬁmps; various building materials, washing
machines, detergents, home freezers, and others, The Senate study makes: clear
that these are only examples, The shortnes of notice of thig hearing today has
not allowed me to search the files of Consumers Union exhaustively for any.
additional examples it may contain. From memory, however, Subject to.cheek
of detail, T can add that the Bureaun of Fisheries of the U.S. Department of In-
terior does tests on frozen figh ‘Produets in ‘consumer backages, that the U.S.

insecticides, that the Food ana Drug Adminjstration tests such important con-
Sumer products ag clinical thermometers ang condoms, that the laboratories of




