OW, s you point out, the consumer., if he knew what those charac.
teristics were, may not be interested jp that. There gre Varieties of
needs. Byt again, T think it 18 Important that ye do_:enco.umge that
effort. .~ SRy , * ‘ |
- We think, in the fina]

fications which are available— ou have the Society of Automotive
Engiheers‘standa;jds ang;is‘pecig ations, t ied . oy

we think, from ,‘atcértiﬁcam_qn‘point of View.i,s,thg,answer. I do not
want to, ,SQupd:tpo dlscouraging because, ag 5 consumer and Govern-
ment official, I am: dedicated to the Proposition that, consumers need

more :infd'rrnatmp.;T here is g real tquest}mn a8 to how one gets this to
them. =~ ihm ; R OO ’

Iﬂiowthattheyfhav@thissaifailéble'? con B o
,Mr.RQsENT},;AL:,ssjueappess,release.\- T VO st

) ainly ay of doing it. Thig would
the public provided the Papers. carried the

Mr. Armrsrmrrpg, This 1s certainly 5 v
get to a large Segment of t;
bressreleage, A

. Ltseemsto me thig breaksddown‘to two problemg : One, what informa.
tion do we have? Certamly, Professiona] People from the consumer’s
- point of view such as Mr., aplan could, T think, contribute g great
deal to this, What do we have that consumers ought ¢, know?.On,cef
having established that, how do You get it out ang Somehow publicize
it so the cousumer will be ahle ¢, acquire it for hig use? T

Mr. W YDLER, Thank yoy, G ; ;
- Mr: Rosenrray, Mr. Myers? e il

Mr. Myers. T have just a couple of quick Questions, - LT

Mr. Abersfellen, in your statement yoy ta]k about setting up specifi-




