An analysis also was made from the Bureau’sexisting i'eeords of the &

and for determining the amount of wagg escalation in union-managef
ment contracts. Tha average consumer finds it diffey]t to relate an

; e price data, collected by BLS can be analyzed ang bresented in
such a way as to be more understandah]e and usefu] to the individyal
consumer., I,et me list some examples of how this can be done. I know
that the committee wi]] understand that the Bureay ‘would require
additiona] resources to develop 5 full-scale program of consumer edu-

'Mr..RosENTHAL; Let me ask yoy 4 question which ig. somewhatwo‘ﬂ’ |
the point here but is certainly relevant to this subcommit.tee. S :

- political Scientists and. the others you mentioneq. I don’t have infor-

mation on how many of them haye used it, but it Was published and we

~ did all we could together with the Commission on Food Marketing

‘Eﬁld thlel Office of Economic Opportunity t, bring it to the attention of

the public, : ‘ : = ; ;

here were ress conferences, news releases ; other devices of that

type were ufsegI did see a few references to it on television newsg

Programs. T am pnot really up to date on the total exent, of utilization
of the survey, - s ' ‘ '

lation of around 18,000 ang jg consi e
We published 5 Summary there of the Information concerning renta]
ousing and other items,” -
The full detaj] Was supplied to the




