extra funds from the Congress; yoy could take the Information that you
Presently have, ang ‘with your resently existin staff, convert it into
more meaningful ang more use%)ul information for the genera] public,
which really, I suppose, isour mission in life, ,
Mr. Ross. Yes, sir. ‘ ' : st e '
I. RoSENTHAT, For that T really want to commend you; for being
creative and coming here today with some new ideas, new recommen-
ations, and itindicates, at least to me, that you folks have not merely
en collecting data, but have been thinking of Wways to communicate
- with the consumer, so he can. convert this information to his own good
interest, RE IR o : = : ,
Mr. Ross, We,apprecia,te'that comment, Mr, Chairman. v
r. RosENTHAL, You do, presently,'Commissioner, gather data for
the Consumer Price Index in 56 U.S. cities, but publish this informa.-
tion only in 23 cities hayving g bopulation of 4 million or more,

Why don’t you make the same mmformation available to the other

cities, where you collect it, but don’t publish it ? , F
Mr. Ross. Well, there are two answers to that. The most important
-answer is that in mogt of these 56 cities, the sample is not sufficiently
large ag to yield city by city information for all of these diverse items
~and services, , o R R

overnment, in addition to its nationa] Program, publishes ares, infop.
mation beyond the largest areas, there are go many hundreds of them,

I. ROSENTHEAL, Do you have any notion of how many private
citizens receive the Consmper_Price Index either On your mailing list,
Mr. Ross. T will supply, to the committee, My, Chairman, some in-
formation about the number of oy OWn publications on the Consumer
rice Index that is requested. o -
(The information referred to follows:)

The Washington office mailing ligtg for consumer price reports include approxi-
mately 10,300 names. In addition, there are about 28,900 nameg on mailing listg
maintained by our six regional oﬂ‘ices. Names gre put on mailing lists only at
the Specific request of the person or organization wishing to receive the informa-
tion regularly, ; v ‘ ' i ,

Mr. Ross, A Iot of the requests come through our regional offices and
I don’t have that mformation at my fingertips, but I could obtain it,
I would guess, however, that the great ajority of private cltizens
learn about price trends through ewspapers, magazines, and other




