e do try to relate the information col‘leéted ‘to the needs of consumers.

Bureau representatives meet with consumer ‘groups to show them how BLS data

“can be used. Sometimes, we €0 zperate,wi*thﬂspecial commissions or;ot'hep' groups

in collecting Jata, For example, early last year, the Bureau made a special study

for the National “Commisgsion . on Food ‘Marketing and the Office of Beonomic -
Opportun'ity comparing prices charged by stores located in low-income .neign‘h-bqrf-
hoods of six large cities with those charged by stores located in higher income

neignborhoodsi_"l‘he; purpose was to answer the ‘qﬁestion»v’vhéther the poor pay o

more for important consumer ftems. - e Sl S
The poor paid more for food. This is pecause they ‘more often bo\ughtf;he:ir

grocerié’s’ in -small'indecpendeht stores where prices were usuauyhmgher than in
“large- independent - of chainstores. However, there were no signiﬁcant:differ- .
- ences in prices for the same type of store, whether located in-low income OT ‘
higher ‘imcome_neighbarhood's. Thus, price ‘differences for the same quality goods

appeared to be associated with the size of store in which purchases were made -

rather than with -differences. in /the,geogr,ayhic location of the stores. Another

~ factor fb-rought out by the study was ttgat the poor werg[more likely to pur- :

income areas was inferior to that 1n stores in higher income areas. The gtores

in low-income neigthThoods tended to be 1ess orderly ‘and. clean, and the meats
and produce did not appeat as fresh: - L e S G -
With respect to other con-sumer‘»fitems, the: study v;s'howed that the prices for

- guch appliances as washing machines and television sets _were higher in the

neighborhood stores in the low-income sections of the cities. On the other hand, - :
the poor paid less for such gervices as dry cleaning, shoe repairs, and hair--
cuts, if they ‘pat'ronized n‘ei-ghborho(yd establishments. ‘ : . S
An analysis also was made from the Bureau’s existing records of the ¢om-
parative quality of rental housing. In general, !hom'es.occupied by low-income
families were more often of Jower quality than those occupied by families with

_higher incomes, even when they. paid the same rent. Low-income families lived
in 'poor-qualityneig*hbor‘hodds, and higher proportions of them occupied deter-
jorating or dilapidated housing at -colmparable rents.. Heating equipmentfin
housing occupied by low-income families was often inferior, and many of them
had to share 2 bathroom with other families, w‘it-'hout;enjoying .eommensurately :
lower rents for such ;deﬁciencies.‘ : SR e e

1t remains true that much of the information ‘collected by BLS has not been

publi\shed in a form that is most meaningful to the average consumer, Indexes,

for example, are aseful tools for market researchers, ‘for economists in chart-
ing our b‘at_tle’against-, inflation, and for determining the amount of 'wage es-

calation in unionmanagement contracts. But they may. not be very meaningful
for most: consumers.. The average consumer finds it difficult to relate an index
to his own experience. - oy S E e ~ ; ( e
The_;priyce data collected by BLS can be analyzed. and pre’sented in such a
was as to be more understandable and. useful to the individual eonsumer.’

will understand that the Bureal would require additional resources. to develop
a full-scale program of consumer education. o ;o :

1. Prices of many jitems have 'pronounced seasonal fluctuations. This means
that the items are better buys at certain times of the year. From its historical
records, the BLS could develop geasonal ‘pattems,of prices, to advise consumers
how they could save by making their purchases at specified times of the
year. How much -are prices generally reduced for sheets and towels during
the January “ywhite sales” O for furniture during the usual semiannual sales?

‘When are prices reduced by closeouts £ geasonal items of clothing and shoes?

A family might want to wait until winter to buy a ased car if it Knew that
car prices are usually ‘signi-ﬁcantly lower in February than in July. For many
food items, particula-rly 1f freezer space is available, advance buying during
the seasonal low periods can result in considerable gavings. It may pe helpful
to remind consumers that in some parts of the country fresh fpuit and veges
tables are higher in price in July when current crops have not reached the mar-
ket in volume. A few weeks later. prices for these items will drop considerably.
9. Bureau data could be made more meaningful by presenting more informa-
tion on actual average prices in dollars and cents. For. example, the food com- -
ponent of the Consumer Price Index swent up in May, partly pecause lettuce
prices increased. This kind of information is not nearly as meaningful to the
consumer buyer as if he were to be told that the average priceof lettuce-

T.et me list some examples of how this can be done. 1 Know that the committee




