EXHIBIT 2

Widespreaq Dublication Of products identified ag “qualifieq” would, with cer-
tain ,,impor,tant qual‘iﬁcatidns; DProvide consumersg With an important indicator

-+ Of product acceptability in the commercig] arketplace, Presently, manufge- -
turers are not pPermitted to advertise op Dublicize the fact that their product ap- -

by ‘the U.S.. Government. To date, bublic access to thé identitieg -of .products
falling into this latter category ig forbidden. S ,
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