charged by othep fund mangers, There are approximately 100 spon-
- sors of mutual funds, each competing with the others for the Investor

that called to their attention, and so the competitive forces do worlk,
e have it called to our attention from oyp sales representativeg
also. They are out. meeting the public, selling these funds to their
customers. Each saleg representative generally represents op services
about 250 accounts. These are generally customers of his who live in
the community in which he lives. Most, of his new accounts come from
referrals from them. He in turn lookg a4 this, o
r. Moss. My question goes to the forees of competition in pro-
viding the management services to the fund, and other than the fact
that there is an awareness on the part of a board of directors or the

r. Lorrrrpg, They have the bowertodoso. , ’

r. Moss. Can you cite me any Instance in any fund where that has
happened ? ' ; ; ’

Mr. Lowrrreg. T think there wag g reference here the other day,

sir, to a fund which changed its Investment managers g couple of

years ago. Generally Speaking, sir, it doeg not happen,. and I do not

L)
ment company—shoulq sit down and say, “We can get a better dea]
from another management; company or from a bank op someone else
over here who will manage this for 2 centg less. Therefore, we shift
over here.” ‘ ; * :
Mr. Moss, They do not really know, do they, because they do not
invite any competing offers—
r. LorrrLer, Tt ig a]] published, sir.
Mr. Moss ( continuing). Or proposals?
Mr. Lorrrrer, Thig information is a]] published.
r. Moss. Do they entertain any proposals¢
0 you go out and submit broposals to other funds ?
r. Lorrrrer. To othey funds?
M. Moss. To undertake management activities for them ¢
r. Lorrrrer, N 0, sir. '
Mr. Moss. You do not, ,
r. Lomrrrer. We have never considered thisg,
r. Moss. Do you know of anyone elge who does ? ARG "
In other words, we are going to use terms here, I think 1f we are
going to talk aboyt competition, let’s bring it down to——
r. Lorrrrer, That would be one form of competition and I am
not contending that that form— B -
r. Moss. T am using it more or less in the orthodox sense. Do you
actually compete in that market for that particular account? Iet’s
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