Mr. RosentaAL. For notifying them ¢ :
~ Mr. Myers. That notice. o T R
- Mr. Ross. Tt is a general practice. As I indicated earlier, the purpose
Ofl ‘lour pricing is not to serutinize or to evaluate the ethical behavior of
sellers. = = : R
‘Mr. RosextrAL. Do you think it should be? N e
 Mr. Ross. I think that is up to Congress. Our program is to develop

‘Mr. Myzrs. Why did you{d'othaté—whatwas»the»r,eafson b

- price indexes. We have no subpena power. Every scrap of information

that we receive is given voluntarily. So the flavor of it is not investi-
gatory. If we were making investigations for violations of law or

‘violations of practices, I think that would be anotherstory. -

Mr. Myzrs. It really serves no purpose,doesit? ; ,
Mr. Ross. The idea of surprise is not necessarily an element in the

 kindof pricing that we do.

Mr. Myers. I am not suggestingkthat,k but then still thi,snbticaddés

“not really help you. ‘

“Mr. Ross. Oh, yes. You see, we price a great many commodities.

Mr. Myrrs. Why not send a letter out to save you an awful lot of
expense? And say to them, “Send us back what you charge on this.”
It would be a lot cheaper. : - EIR

Mr. Ross. No, it would not, for this type of visit, because it is very

~ important to establish that you are pricing the same thing in each of =
 many thousands of areas around the country. T o

 Mr. Myrrs. How can you know that the letter would not do exactly

_ the same thing? He does not know—that is, the examiner who goes -

in, that he examines the same thing in the next store.
Mr. Ross. I could not—— ‘ ‘ o
Mr. Myzgs. It could be more evidence.

- 'Mr. Ross. I could not agree with that.

‘Mr. Myers. A form letter could be used. _ BRI
 Mr. Ross. We have trained agents. A very important part of their
work and an important reason for them to visit these stores is not
only to verify that that is the price, but to make sure that this is the
same variant of the product. And many products come, you know,

with all kinds of varieties and shapes and sizes and weights »and.a,lf o

~ of that. To make sure that this is exactly the same thing which is being

priced in thousands of other stores and for the purpose of maintain-

ing specifications we feel that a personal visit is important in those

cases. We do collect many prices by mail for other kinds of things,

but in retail food'stores— - o «
“Mr. Mygegs. You are more concerned with the variants than as to
whether you get the true picture on the price, are you not? i
Mr. Ross. No, sir. : A e TS
Mr. Myzrs. The way that you go about it, you indicate that you are.
Mr. Ross. Thank you. Shall I goahead with the survey?
Mr. RosENTHAL. Yes. ‘ b SN
Mr. Ross. As I say, we had 15 stores in the low-income area and 15
stores in the high-income area for each of the cities. Sl e
" The results that we obtained are summarized something as follows: -
In general, the people who shopped in the poor neighborhoods did.
pay higher prices. This is a general conclusion with many variations
and exceptions, of course. 3 " i iR

88-532—68——4



