53

- thereis a. dlfference between food stores located in: the two areas Wlth respeet, -

to services provided. Information reported about eaeh of these sgervices is de,

scribed below :

1. Number of days per weel stores are open

Of the 181 stores included‘in the sample, 80 are open 6 days per Week 101 are
open 7 days per week. In a number of cases the store is open fewer hours on the
seventh day than on the other six. There is considerable difference between the
cities with respect to the number of days open; all stores in the Los Angeles
- sample, except one. in-the low-income area, are open 7 days per week, while
only five in the New York City sample—one in the higher income area a,md four

in the low-—are open'7 days per week. In all cities a larger proportion, usually a

much larger proportlon of stores in the 10W~1ncome area is open Tdays per week?
than in the higher income area. ‘

. NUMBER OF DAYS STORES ARE OPEN -

[In percent]
Higher income area-. - Low-income area, - -
6days . 7 days : 6 days - : 7 days.
Atlanta. .. .o lieis 67 33 27 73
Chicago. .o ool 53 47 27 73
- Houston._._.._.._ Coliuniss SIS 69 e 31 44 - ; )
Yos Angeles -z .. Calimo el e e 0 i 100 S 7 e 93
New York City_ . oo . ii cociioiinon 93 7 : L] - s 27

‘Washington, DC---.-.----.’ ...... 47 - . ooz 3 e

2 Average number of hours per week stovres areopen : ,
Among the low-income areas of the six cities, chains, on the: average, were

open fewer hours each week than independents in all cities except Los Angeles,

- where they differed by only 1 hour.. In the higher income areas, chams were open -
more hours than independents in three cities and fewer in three. s
‘Within a single wc1ty chainstores were usually open more hours in the h1ghe—r

income areas than in the low: (more in-four, no difference in two.) :In all cities :

o except Los Angeles, independents in low-income areas are open more hours' than -
: chain in Los Angeles the difference is only 1 hour. «

! AVERAGE NUMBER OF HOURS PER WEEK STORES 'ARE OPEN

. ngher income Low income
. area. . area

Atlanta: . e =
Chain o . i idaaaiaioain f e aite 65 ¢ 64
Independent. ..l . ... i io.- 74 84

Chicago: - : . )

) Chain_ . . .o miiiiioeaeioiliiol 72 67
Independent. ... __._..i.ili. . 70 76

:_Houston: - R
Chain._ o locio i L iieeeiiiih 83 - 83
Independent Z.2. rl Lo ioolao 77 86
“Los Angeles:, -~ S L, o
- Chain_.. ... A, . 79 75
-+ Independent s 74

New York City > B .
ChAIN oo o i in it .85 - 63
Independent_____--,_--__----,--,-- G282

Washmgton D.C.: : : ] : )
ChaiN. o oo iocmeoeiiaaiin q2 T2
Independent ..... SRR I AE: 278 e T

3. Number of stores that offer credit and volume of sales aocounted f’or by credzt’" S

A, minority of the outlets ‘surveyed in both income areas offer credit-—-30
percent in higher income areas and 35 percent in lower income areas. :

’ No ‘chainsg made credit sales to individuals although several had apq;)roved

-accounts for church and other organizations ; these were not inclded as offering
¢redit in ‘the tabulations for this study. In-only Houston and Washington did any

“outlet report that 50 percent or more of its volume was accounted for by credlt

. sales It appears both from the number of stores offermg credlt and the propor~, '



