o

a list of available item

S throughthe warehouses ‘and each store man-

~ager or in the case of the: eat department, the meat department head

would decide what he wa

Mr. Barasa. The question,

pork lips, pigtails,

‘to merchandise: If we have sufficienit de- .
mand for anythingonthat ligt, he getsit.. R R
specifica
as chitterlings, pig ears, pig feet, pork kidney,
fatback, on those items which are not carrl

pork neckbones, tri%? ,

~ throughout the chain, but are limited, so faras T am aware, exclusively =
to certain areas, would you furnish us with the retail prices of those -
~ items where you do carry them? - = o N

 Mr. Va~x LenTEN. Yes.

~ (The information was furmshed, as followé )

S Items
Fresh produce: PR
“Collard greens_ . o——-—oeeee 0.

Kale i ol o e 0029
Mustard greens.—co.-—-m-eee 0.19

Meats and meat products: =
Chitterlings ,
v Pork sKim- Lol i e 0,

Turnip greens._——-—-------- 0.19} -

o o e o e S, e

Pig @ars oo e 0.89

- Pig feet (forefeet) ——_————_- 0,
Pork liver_ . coieeeeceeeen O

. | Meats and neat products—continued

Items . "Retail
CPorkl Kidney - o e 0
- Pork neckbones__ ... R

SNoUts -t e 0.
TP b mmmmm e e 0.
‘Brains (frozen) - .- oo 0
SPOPR MAWS - st S
CPigtailss oo e U,
Salt bellies, light_ -~ O.
Fat back, thick oo ma

Beef 1ver. ———co—mmcm—mn 0,49

‘Melts, pork lips, souse, joints, 5-7T# spareribs, salt bellies, heavy and ‘-fatfba@ék’, :

thin are not sold in this area.

 Mr. Barasw, T might say for ‘the record, Mr. Chairman,
‘point, that we have done some pricing of our own, not in .

at this
A & P.

stores T would like to.make clear at this point, and have found that
‘whereas the average margin in the meat department of the average

supermarket is 22.1 ]
on Food Marketing ;
margin on the kinds of items

mately 60.1 percent, and, we will be very interested in seeing whether

percent, according to_the 0
study published in June of 1966, the average
that T have just enumerated are approxi-

National Commission

the prices you furnish us correspond to some 'of the findings that we

‘have made In other stores.

‘Mr. McInervey. Just ,._;:ifQ‘r «QQ;IQPIQ‘QQIYIQSS, that d-oe.sn"t ‘pertai’n; o .

A.&P.as farasyouknow?

Mr, Barasw, Ithink Imadethatlear.
- Mr. RosentrAL. Did you resolve any of the factual discrepancies

‘between yourselves and Mrs. Aponte’s survey findings during the S

lunch hour? O
‘Mr. McIneryey. We weren’t

able toget ?a‘”,c‘dmp] été fiscal 1nventory s

of what Mrs. Aponte’s ‘group bought and T think during the noon
hour she wanted to use those graphs for some other purpose having

" to do with another witness to appear beforeus.

Mrs. AroNtE. 1

would like to mention that the items

we-bro‘u:ght ‘11"161;6 f

were the items we bought, generally speaking. They don’t correspond.
at all to the A. & P. supermarket. We didn’t come here prepared. We
~came here wi'th,an.examgle of the items that we bought in the different .

“five chainstores in Bed

ord-Stuvvesant on the 14th and on the—in

Flatbush on both days. In other words, 20 items on the 14th in Flatbush

and Bedford-Stuyvesant,
Bedford-Stuyvesant.

the same 20 items on the 16th in Flatbush and.

is this: On “those_itéms,' such o



