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tion has every little huckster on the street. We have air conditioning in

- the summer and heat in the winter, and we still have to compete and

we still have to have the prices to bring these customersin. =~
Mr. RosenTHAL. Do you have any supermarket competition?
. Mr. Caron. Yes, of course. R T
~Mr. Rosentaar. How close? =
- Mr. Caron. Within oneortwo blocks away. ,
Mr. RosenTHAL. I mean—— LI S -
Mr. Caron. They have changed. Many have changed. A. & P. Royal
Farms—there is always competition. If there is business, there is super-
- markets or people there to serve the customers. : ‘ ‘
~ Mr. Barasm. I am just interested in your response to the Congress-
- man’s question relative to the posting of book prices. Could you explain
~ to me in somewhat more detail the reasons why it would be impossible,
~asyouputit,to— TR ST N L
~ Mr. Caron. You said to post. To post a book of 100 pages written
on both sides is an impossibility, but I will say this: The book is there,
and any customer who wants to see it can see it. It is available. It 1s
right there. : B N e
Mr. Barass. Have you ever said that publicly before? - :
Mr. Caron. Absolutely. To any customer in the store. Any customer
- who questions the price we will open the book and that is the price.
~+ Mr. Barasn. Do all your managers understand that ? PR
~ Mr. Georee Brown. Yes. e U
- Mr. BarasH. In other words, any customer with a problem could
~ lookat thebook and find out the correct price?
- Mr. Groree Brown. That is right. Ask to see the book. T o
~ Mr. Mawperr, There is one thing we haven’t taken up in the way
of prices, the normal changes of prices aside from the specials. We also
have a book and the prices on that book change from day to day, be-
cause the nature of our business, especially the perishables such as
eggs and butter and chickens, the market changes, so although we
have a book price sometimes even the book has the wrong price be-

cause the book is usually printed—you can’t print a book overnight. |

~It’s printed a month in advance and by the time the book goes out,

it’s already outdated, so even looking into the book will not give you

- the whole story. S e v o)
One other thing T would like to mention; because I don’t like it to ap-

pear very simple. A lot has been said about the quality, about different =~

- quality items. Ninety-five percent of our items are nationally adver-
tised items. That other 5 percent is getting less and less. There is very
little we sell that we have control over quality, because it is all na-
tionally advertised items, and our Campbell’s Soup and Carnation
Evaporated Milk and 10,000 items, baby foods are the same in every 3
other store. Chinge ST s R e
I, for the moment, can’t think of anything that can come in from
one store and say your soup is not as good as the next soup. As far as
~ that 1 percent on perishables, that might be sometimes if something
goes %v:rong, but the margin for error must be in human nature for
everybody. : L U e R e
, -ﬁ.fRO};ENTHAL. Anyway, you will do two things: You will make a
 vigorous effort to reduce the margin for error, and you will post a
_ sign saying if you are out of a special, a raincheck will'be issued. =~



