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actually concentrated in the poverty area. The only consumer education
program that we have 10w, which is in the process of being refunded,
15 the one that we have three home,economi‘sts working with the Head-
start program. ‘ ‘ : '
Mr. Myers. Have you worked with HHD(C!? ; . »
rs. Buck. We have worked with HDC, we have done some train-
ing of volunteer workers to do consumer education programs. '
Mr. Myzers. The problem is we talk about it but we don’t do any-

- Mrs. Buck. We have worked with volunteer workers from HDC(,
Mr. O’Near. Could T make a passing comment? S ,
Mr. RoSENTHAL. Are You going to offer to fund some of this?
Mr. O’Ngat. Well, T am going to offer some of the ideas and
suggestions. e ' et i i
Mr. RosENTHAL, They need money., '_
Mr. O’NeaL. T think we had better have a tax increase then to pbay
for the war, ‘ : - _

“An interesting point T think, Mrs, Buck brings out, I was told by
one of the gentlemen, I believe it wag either—Mr, N adler, I think, told
me in my office, and this 1s true, there are many people today that can’t
read in this area, and they identify what they are going to buy by
brand by the can, They recognize this can of Del Monte peaches or
Maxwell House coffee o whatever it is, and this lady has bought this

Maxwell House coffes or whatever brand it might be for years and
years, and then an item ig maybe reduced in price or it is on special
this week through a promotion that’s available through the supplier

- to every food merchant in the country, but she doesn’t NOW Or recog-

‘nize that this brand of Peaches is just ags good or this kind of coffes -
is just as good, and I’ll wave g, flagalittle bit— . ,
Mr. Mygrs, You know, I can read and I don’t know that, either, ™\
 Mr. O’Ngar, Why shouldn’t she switch ? She won’t switch because
-she doesn’t have the ability to read the label to know that this can of
peaches is grade A, fancy, cling, California, sliced peaches and they |
are just as good as the brand that she has been buying for the last
year. , L ‘
- Mr. RosentrAL, What is your recommendation ? '
Mr. O’Neav. T have no recommendation but I think thig is a big
part of the problem. ’ :
Mrs. Buck. This is not only true with the consumer who can’t read,
this is true with consumers who can read who buy by brand names
- because they do not know the difference, ‘ '
Mr. RoseNTHAL. Thank you very, very much. ‘ ‘
I think we have one more witness who asked to speak for 8 or 4 |
minutes, Mr. Blassie. _ ' » :

STATEMENT 0F NICK BLASSIE, EXECUTIVE DIRECTOR OF LABORERS |
' | FOOD COUNCIL OF GREATER ST. LoUTs |

Mr. Brasste. Welcome to St. Louis, Congressman Myers.

Y name is Nick Blassie, executive director of Laborers Food
Council of Greater St, Lo‘ui‘s. ‘ ‘ S




