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Pros rams on smoking. and health resch about 70 percent ofihthe*sch‘o:oi c_hildfen

in ‘the ,United States. Forty States have developed "materialg",‘,oxx:smokinﬂg"and, o
‘health for children or plan to “do g0, and; 27 ‘States have ‘either held conferences -

- on: smoking -and health. or intend to do sO. In September. 1966 a nationwide . o
imc')gmm‘tq«adis«z(Sux:a-gelsm king jambng*seventh ‘and eighth graders was lsunched:
by the National Qon'gress:of Parents and Teachers. This plan is beipg:supported' :
b'.y/trhe'»‘PubliclHealthz Service and is opgra’tiug'«iﬁ.21v8m‘tes. T
- "8, The affected industries have renewed their efforts t-self-regulation since

" theenactmentof thel abeling Act. While there has been no change in the Cigarette
‘ Atdvertising 0! e of the cigarette manu»facturers,-;‘t‘hfeyhave; gought and obtained
ETC approval to‘make factual advertising statements about tar -and qnicetine.

~eontent.: On March 25, 1966, the. Bt O determined that-a factual statement of
- “'the tar and nicotine ‘content of ‘the mainstream:frsmoke;fr(jmfa ci»gaarette. would »
not be in: violation o'fifithatéi'chmmisS‘i‘onis 1955 Cigarette Adverfi‘sing Guides or.
. of'any ,proviS'mn_of the:law admirﬁi's’ter‘by'thee Commission,~;H;(rweVer; no ,collate:ralg o
: stat’eménts'{»(‘o;therv;-‘than ‘the factual festa,te‘mentrof‘:tﬂar:and nicotine ceontent-of - -

‘cigarettes) .suggesting the reduction or elimination of health hazards jn smoking
are allowed, and ‘all-these fa‘c‘tual"‘sitateﬁients«mtistabé based upon a standardized
testing techniques®® - BN T T DR TR e i AT
29, 1n Oct‘ober:‘1966“1the~>?(30de“ Authority:fqrfgthe NAB ‘issued ‘the Cigatette
s Adverti ng Guideline ‘which they had announced 'during,,.theﬂw%’Senate-.héanings
" would ‘a,be"sf<forthcoming.13' The: main ‘objectives of ‘the guidelines are “to restrict

advertising appeals to youth ‘and statements concerning the health benefits of
f“ggsmoking,”l;n:Jan‘uary’ 1967, the Code. Auth‘ority-almouncedf‘inwa' news release 2

glight “change in he Television Code ' to _gtrengthen its position as to appeals

to youth. The Telev ion Code, section IX’,"'Géneral'Ad‘Vertising Standards, para-.

"graphv;’h'nowar-ea'd's:~, S L T R e
o+ The advertising of"ciga,rettes::shalls not state or: imp}ycla rog regarding Tiealth

- _and shall.not be presented in such :a manner ‘as to indicate to youth that the-

use vof’,«ciga;;ettes:;contributesarto:f;indiv‘id-fual" achievement, personal acceptance
coris.a habi‘t*worth*yuof imitation, © o [ s
', 30.  Considering “these affirmative efforts by Congress, Tederal, State and Tocal

public: and private agencies, and the affected indmtri.es‘to;e‘du‘eaf{te the publicas
o the:sﬂ\éok»ing,health_ hazard and, particutarly, to discourage youth from. form-
_ ipg the habit, we are not persuaded by petitioners” argument that HEW and’
FTC ?ha;vel,primary‘ Jurigdiction '\iin;,this ‘matter and that this Commission alone
S 1 preéluded from- following its \tra‘di‘gi(m‘a‘l‘zm,etho‘d‘o;fl assuring that the public

s adequately informed as to-beth sides of,thi;s;.;sibntrroﬁiersfi{al issue of publie -+
i ,;f;imp,ox'tanc~e:€T'Srigniﬁcanﬂy,,,Gongress‘wa's\ at pains-to ‘spell out what was pre- -
empted (secs. 5. (a).and (b)), and speciﬁeally;s’ta;ted’]that exceptas is otherwise
rided in subsections (a) and (b), “nothing in this Act shall be construed 0.
_restriet; expand, oy otherwise affect, the ,authoritywoﬁ the Federal Trade
nmission with respect to unfair or ‘deceptive acts oT practices in the adver-
g of cigarettes % x % Similarly, we believe that there was 1o preclusion o
cof . ECO action; go long as gueh action is ;consonantvxvith .;thef;“;compnehensive
. Federal program L 6 2). As set forth in the_prior‘di‘sé‘us,'sipn, we think
' that our responsibilities .and policies under the "Commun;ications,g Act-and our
© puling herein are entirely ,conmnant‘ ‘with - the. Congressional objectives in this
“area, Indeed, it ig our pelief that the Commisgsion eould not properly follow. any
other ecourse in - this ma_t.terﬁl?‘ot‘,this ‘Commission, like other administrative
agencies, was “not commissioned to effectuate the policies” of the. Communica~

12 New York Times, Mar. 29,1966, 53 .:6. . i e A
1 Text of the New Cigarette A(l,nvert,ising‘Gumel@nes: B R e i
Athletic activity. A person who is-or-has been:a prominent athlete shallinot pe used in..
a cigarette commercial.:,(}‘igarette commercials shall not depict persons gartict‘matiﬁg?ﬁin‘, S
: ,or‘appearing to be. parti‘c,lpa_nts in. sports or athleﬁcacti’vity requiring p\ysicvalv»exertion.d
S Tar and, wicotine statements. ‘Factual statements of tar and nicotine content of ‘ciga: . -
o rettes are subject to proper do‘eumentatlon. No statements’or claims regarding penefits to
' healthf:and,well-being‘.are;}acceptable; D Sy e e
“Filters. Cigarette advert‘isi'n‘g‘shgllw not state that because of )the‘m,e‘%ence'of ‘the filter:
or ‘its: constru tion’ the ‘el arette I8 beneficial to the health or well-being ‘of the smoker. ..
Uwniformed indimduuls. ;ndi‘vidu’a;ls in certain types of -uniforms have a special appeal
toyouthy Therefore, guch uniformed jindividuals:as commercial -pilots, firemen,. the mili-
tary and police (__).fﬁcersgshali not be used in cigarette advertising.. RS B
ST Premiums. ‘Cigavette advertising shall not include references to offers of ‘premiums
~which are pr marily designed:for youth: N P S :
Portrayal of youth. Children or youth shall ‘not appear i;n,cigarette commercials in any
" manner, even though  they are _merely pystanders. or part of thefbuckg'round; Cigarette

advertising  shall “use individuals. who both ‘are and gppear to ‘be: adults. and who ‘are -

" ghown insettings associated wi»th,adults.f i




