- essential to social prominence, distinction, success, or gexual attraction. Robert
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(qﬁfTﬁ&To‘bwooo aﬂd-Broudca,stihg Immsiries BT A N
5. 8oon after the Advisory Cﬁommit»tée’;~s*Rep’ort,kthe"toﬂoacéé‘faﬁdfbmadca‘sting wel
industries reacted with voluntary measures to control the content of cigarette.

advertising. In January 1964 the Televisiol ‘Code Review Boardandthe Television

Board of Directors of the NvAB'feCommen«déd and approved specifie amendments to
the Television Code. The amendments prohibited gome’ types: of. ‘eigarette adver-
tisin’g‘direc"ted,at young people and ‘health claims in cigarette 'srdverti@ing.*ﬁ In
- June 1946 similar amendments were approved for'the Rajtim?CQdé.«“’;Th‘e’se Code
- amendments were motivated by the Advi’soﬁry‘Gomiﬁitteé’s'v Report. In the words'of
the Television Code Review Board (Hearings, Senate Commerce Committee on 8.
559 and S. 547, g9th Cong.,, 1st sess. pt.1,p.591) ¢ ) o :
~ The board recognizes. the pburden of 'xtespon:sffmbili‘gy;the report imposes on all
television licensees in the area of cigarette advertising. Specifically, the board 18
concerned with the potential-of ‘cigarette advert sing to give the false impres ‘
- that cigarette smoking promotes health or physi well-being. The Code Authority

also made clear that regulation initiated by the Q1‘garette;manufaeturers was what

they envisaged. Thus the Authorgi;y,:prowidedftha{t it would delay the issuance ol
general guidelines (interpreting the codé amendments) which would assist adyer-
tisers and code subscribers in adhering to the televi sion code restrictions, pending
its mg;t;egminaﬁ'on‘ of the ‘mplememiaj;ion‘a‘n‘d effectiv 1688 0 the tob‘accomdusuy_’ s

self-regulation. Td, at . D92 el Loy
3. In April 1964 the major cigarette conipanies announced their agreement and
adherence to a cigarette advert] ing code to impose standards and enforc "
- procedures: for the  self-regulatiol irette advertisin '
sﬁuﬁ% standards which wou Yy

The code provit

“an indep ent;wadminisat
d labe t cigarettes in the ‘United States,
po o levy fines. or any advertisi r 1abeling which does not. con-
m t ‘j:he“indu‘sit:ryfctidg As,tahdar‘ds.VThzeSe\ stand n(;_rds;\arevba.l cally of three ty 4,

firgt prohibits many ‘types,of'ci’gfa:reit}te a‘dxfenti;&rig'sp‘eciﬁeally directed ‘at.
ersons under 21 years of age. :

Another ‘prohibits health claims, ‘except in ceftain.

Timited circumstances. The third type prohibits suggestions that smoking. is

B. Meyner, the former Governor of New “:Iversey,,j,i_s;(the ‘ﬁﬁnst,;@nd;eurﬁem 'g\dmir}_is—:

trator for the ,yéo‘de,’ In evaluating the effect of the code on cigarette adyertt ng,

Mr. Meyner said in a Senate hearing (id., at . 568) that the characte f

cigarette advertising had been altered as a result, of his enforcement of the code.”
(b) HEW anid private health agencies o i TR
- 4. 'The Department of Health, Bducation, and Welfare (HEW) also tookraction
after the Advisory Committee’s’ Report: On Fepruary 18, 1964, the 1rgeon
General, Luther Terry, convened a ‘meeting of f;orur"mluntaryagen’eies *to}disﬁi(mss
with them and ‘other health agencies means of implementing the recommendations
contained in'the Advisory Committee Report. This ‘meeting eventually regulted in

the establishment of the National Interagency Council o1l Smoking and Health on

July 9, 1965. The purposes of the Counecil are threefold : “(1),'To use its profes-

sional ;tal-ents to ‘bring. to the natiun.;»—particul’aﬂy ‘ghe young—an increasing

awareness of the heal'th'ha‘zafds of cigarette smoking, (2) to encourage, gupport,
and assist National, State, and local smoking and ‘health programs, and (3) to -
e i . e : TR SN Provoni N !

s Pelevision Code, gection TV, Program Standards,'paragxaph 12 Care should beexercised
so that cigarette smoking will mnot. be depicted in a manner, to fmpress the youth of our

Sountry as a desirable babit worthy of imitation.. SR e '
Television“Code, ‘geetion IX, Geneml,Advertising Standards, paragraph 7! The adver:
tising of cigarettes;should not be‘presented in -a manner to convey the ympression” that
eifgarette srgoking promotes health or-is jmportant. to personal development of ‘the youth -
of our country. : : ST S e :
46 Radio Code I, Program ‘Standards, gection H. 181 The use of cigarettes ghall not-be

ression

presented in a manner to impress the youth of oqur country that it is a desirable habit .

,:W,orthgrﬁoff jmitation in,that,it%eontributes to health; individual achievement, or gocial

‘acceptance. i P Sl . T T e i L :

. ““{»Radi:oi«Code,f Advertising Standards, gection C(¥).z The advertising. of cigarettes shall

- not gstate or;i_mply claimg regarding health -and ‘shall:not:be presented in .such. & manner

¢ agto ipdicate ‘to the youth of our country that the use of cigarettes contributes to individual
‘achievement, ‘personal acceptance, orisa habit worthy of imitation,. o T

e ATFIOWeVeT, we note the’ following ‘exchange ibetween Coder Adm nistrator Meyner ‘and
Sematdrﬂass(id.,atp.58=1')‘: OWEES T T e T s P RE

7 4genator Bass: * % * den’'t you believe thqj;.theﬂindus;qr‘y.,it‘self,,Wittp you. as thg.ad,—
ministrator, don’t you pelieve that you are capable of rotecting the health ‘of the Ameri-
can publicas faras advertising of cigarettes is concerned ? s NI e FE

: #Code Administrator Meyner: I think you describe 2 ‘rseponsibilit,y,,;that;,i

,Ls gei;f,?rth‘ in the code. As the code sets it forth, 1 am trying to aﬁ:cept!jthat_

eater than
Esponsibility




