Demand forecastg still flounder in an atmosphere of vague general-
ities and seldom, inspire the needed support for positive and timely
‘action, This support in particularly difficult to generate during periods
of Emsperifty. As humans, we tend to respond only when the house is
on fire, | SR

It is imperative that we work continuously to Improve ouy capacity
for iso'laating? rapgmising, analyzing, and correctly forecasting events

way will we be in g position to initiate actions that can minimize the
imgaot of change, o B o
Ur most critical analysis must be directed to situations where im- ;
mediate changes in marketing Specifications threaten to upset tradi-
tional sup ly-demand relationships, By way of current, illus’tm-tion,
the impenging changes in end-uge batterns of fossil fyels dictated by
4 general concern with air-pollution problems promise significant,
changes in marketing patterns. The full Impact of marketing con-
straints that might arise in the future must be clearly understoo S0 as
to minimize changes in traditional mineral "supply-dem'and relation-

n addition, item 4 ig d’iversifying primary VSﬁpp-ly pa”tterfris.: L
nd in the interest of time, sir, may I just summarize these. They

ventional resources, L oL T

could put this in the record too, I could Summarize it by saying,
the subject Includes, for example, the possibility of recovering the
minerals from, the sea. ’I‘hereji's a wide diversity of mineralg there, And

cantly alter supply—dema‘md batterns, Only in this

they are not proprietary to any country. So 1f we coylq develop the

technology to do this, then our mineral supply prohlem would be con-
~ siderably reduced. Or if by the use of nuclear fission, we coulq find
Inexpensive ways of treating minerals which are low in value, indi-
vidual values, but cover g, wide range. These, too, are the great hopes
for this area, e ’ o




