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Appendix B

AGREEMENT ON IMPLEMENTATION OF ARTICLE VI OF
THE GENERAL AGREEMENT ON TARIFFS AND TRADE

The parties to this Agreement,

Considering that Ministers on 21 May 1963 agreed that a significant libera-
lization of world trade was desirable and that the comprehensive trade negotia-
tions, the 1964 Trade Negotiations, should deal not only with tariffs but also
with non-tariff barriers;

Recognizing that anti-dumping practices should not constitute an unjusti-
fiable impediment to international trade and that anti-dumping duties may be
applied against dumping only if such dunping causes or threatens material injury
to an established industry or materially retards the establishment of an
industry;

Considering thet it is desirable to provide for equitable and open pro-
cedures as the basis for a full examination of dumping cases; and

Desiring to interpret the provisions of Article VI of the General Agreement
and to elaborate rules for their application in order to provide greater uni-
formity and certainty in their implementation;

Hereby agree as follows:
PART I - ANTI-DUMPING CODE
Article 1
The imposition of an anti-dumping duty is a measure to be taken only under
the circumstances provided for in Article VI of the General Agreement. The
following provisions govern the application of this Article, in so far as action

is taken under anti-dumping legislation or regulations.

A. DETERMINATION OF DUMPING

Article 2

(a) For the purpose of this Code a product is to be considered as being
dunped, i.e. introduced into the commerce of another country at less than "its
normal value, if the export price of the product exported from one country to
another is less than the comparable price, in the ordinary course of trade, for
the like product when destined for consumption in the exporting country.

(b) Throughout this Code the term "like product" ("produit similaire")
shall be interpreted to mean a product which is identical, i.e. alike in all
respects to the product under consideration, or in the absence of such a
product, another product which, although not alike in all respects, has charac-
teristics closely resembling those of the product under consideration.




