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terms, guarantees, warranties, technical assistance, ser-
vicing, and assumption by a seller of a purchaser's ad-
. wertising or other selling costs. Reasonable allowances
‘will also generally be made for differences in commissions.
‘Except in those instances where it is clearly esteblished
that the differences in circumstances of sale bear a rea-
sonably direct relationship to the sales which are under
consideration, allowances generally will not be made for
differences in research and development costs, production
costs, and advertising and other selling costs of a seller
unless such costs are attributeble to a later sale of mer-
chandise by a purchaser; provided that reasonable allowances
for selling expenses generally will be made in cases where
a reasonsble allowance is made for commissions in one of
the markets under consideration and no commission is paid
in the other market under consideration, the amount of such
allowance being limited to the actual selling expense in-
curred in the one market or the total amount of the com-
mission allowed in such other market, whichever is less.

In determining the amount of the reasonable allowances
for any differences in circumstances of sale, the Secretary
will be guided primarily by the effect of such differences
upon the market velue of the merchandise but, where appro-
priate, may also consider the cost of such differences to
the seller, as contributing to an estimate of market value.

(3) Similar merchandise. In comparing the purchese price or
exporter's sales price, as the case may be, with the selling

- price in the home market, or for exportation to countries
other than the United States, in the case of similar merchan-
dise described in subdivisions (C), (D), (E), or (F) of section
212(3), Antidumping Act, 1921, as amended (19 U.S.C. 170a (3)),
due allowance shall be made for differences in the merchandise.
In this regard the Secretary will be guided primarily by the
effect of such differences upon the market value of the mer-
chandise but, when appropriate, he may also consider differ-
ences in cost of manufacture if it is established to his
satisfaction that the amount of any price differential is
wholly or partly due to such differences.

(4) Offering price. In the determination of fair value, offers
will be considered in the absence of sales, but an offer made
in circumstances in which acceptance is not reasonably to be
expected will not be deemed to be an offer.




