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I. DIRECT SERVICES TO MAILERS

A. Description

This category provides all services where initial contact is made with postal
customers and includes the acceptance feature of mail when it is first entered
in the mail service. All types of postal transactions handled over windows or
through postal vending equipment is included. All postal activity at small offices
is grouped and reported in this category.
B. Services provided

Sale of stamps and stamped paper.

Advises postage rates for mail in accordance with its class and destination.

Accepts and collects mail at post office windows, stations, and branches, from
street letter boxes and from chutes located on premises of business establishments,

Provides vending equipment and self-service postal units for sale of limited
postal commodities to improve customer service.




