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the community in which he works, recognizing that violations of accepted moral

and legal standards on his part may involve his clients, students, or colleagues

in damaging personal conflicts, and impugn his own name and the reputation of
his profession.

Principle 4. Misrepresentation. The psychologist avoids misrepresentation of
his own professional qualifications, affiliations, and purposes, and those of the
institutions and organizations with which he is associated.

a. A psychologist does not claim either directly or by implication profes-
sional qualifications that differ from his actual qualifications, nor does he
misrepresent his affiliation with any institution, organization, or individual,
nor lead others to assume he has affiliations that he does not have. The psy-
chologist is responsible for correcting others who misrepresent his profes-
sional qualifications oraffiliations.

b. The psychologist does not misrepresent an institution or organization
with which he is affiliated by ascribing to it characteristics that it does
not have.

¢. A psychologist does not use his affiliation with the American Psycho-
logical Association or its Divisions for purposes that are not consonant with
the stated purposes of the Association.

d. A psychologist does not associate himself with or permit his name to be
used in connection with any services or products in such a way as to mis-
represent them, the degree of his responsibility for them, or the nature of his
affiliation.

Principle 5, Public Statements, Modesty, scientific caution, and due regard for
the limits of present knowledge characterize all statements of psychologists who
supply information to the publie, either directly or indirectly.

: a. Psychologists who interpret the science of psychology or the services of
psychologists to clients or to the general public have an obligation to report
fairly and accurately. Exaggeration, sensationalism, superficially, and other
kinds of misrepresentation are avoided.

b. When information about psychological procedures and techniques is
given, care is taken to indicate that they should be used only by persons
adequately trained in their use.

c. A psychologist who engages in radio or television activities does not par-
ticipate in commercial announcements recommending purchase or use of a
product.

Principle 6. Confidentiality. Safeguarding information about an individual that
has been obtained by the psychologist in the course of his teaching, practice, or
investigation is a primary obligation of the psychologist. Such information is
not communicated to others unless certain important conditions are met.

a. Information received in confidence is revealed only after most careful
deliberation and when there is clear and imminent danger to an individual or
to society, and then only to appropriate professional workers or public
authorities.

b. Information obtained in clinical or consulting relationships, or evalua-
tive data concerning children, students, employees, and others are discussed
only for professional purposes and only with persons clearly concerned with
the case. Written and oral reports should present only data germane to the
purposes of the evaluation ; every effort should be made to avoid undue inva-
sion of privacy.

c. Clinical and other case materials are used in classroom teaching and
writing only when the identity of the persons involved is adequately
disguised.

d. The confidentiality of professional communications about individuals is
maintained. Only when the originator and other persons involved give their
express permission is a confidential professional communication shown to the
individual concerned. The psychologist is responsible for informing the client
of the limits of the confidentiality.

e. Only after explicit permission has been granted is the identity of
research subjects published. When data have been published without per-
mission for identification, the pychologist assumes responsibility for ade-
quately disguising their sources.

f. The psychologist makes provision for the maintenance of confidentiality
in the preservation and ultimate disposition of confidential records.

Principle 7. Client Welfare. The psychologist respects the integrity and protects
the welfare of the person or group with whom he is working.



