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Principle 10. Announcement of Services. A psychologist adheres to professional
crather than commercial standards in making Lknown his availability for
_professional services.

a. A psychologist does not directly solicit clients for individual diagnosis
-or therapy.

d. A psychologist or agency announcing nonclinical professional services
may use brochures that are descriptive of services rendered but not evalu-
may also include identification in a few words of the psychologist’s major
areas of practice; for example, child therapy, personnel selection, industrial
psychology. Agency listings are equally modest.

¢. Announcements of individual private practice are limited to a simple
statement of the name, highest relevant degree, certification or diplomate
status, address, telephone number, office hours, and a brief explanation of the
types of services rendered. Announcements of agencies may list names of staff
members with their qualifications. They conform in other particulars with
the same standards as individual announcements, making certain that the
true nature of the organization is apparent.

d. A psychologist or agency announcing nonclinical professional services
may use brochures that are descriptive of services rendered but not evalu-
ative. They may be sent to professional persons, schools, business firms,
government agencies, and other similar organizations.

e. The use in a brochure of “testimonials from satisfied users” is unaccept-
able. The offer of a free trial of services is unacceptable if it operates to
misrepresent in any way the nature of the efficacy of the services rendered
by the psychologist. Claim that a psychologist has unique skills or unique
devices not available to others in the profession are made only if the special
efficacy of these unique skills or devices has been demonstrated by scientifi-
cally acceptable evidence.

f. The psychologist must not encourage (nor, within his power, even allow)
a client to have exaggerated ideas as to the efficacy of services rendered.
Claims made to clients about the efficacy of his services must not go beyond
those which the psychologist would be willing to subject to professional
§crutinly through publishing his results and his claim in a prefessional
journal.

Principle 11. Interprofessional Relation. A psychologist acts with integrity in
regard to colleagues in psychology and in other professions.

a. A psychologist does not normally offer professional services to a person
receiving psychological assistance from another professional worker except
by agreement with the other worker or after the termination of the client’s
relationship with the other professional worker.

b. The welfare of clients and colleagues requires that psychologists in joint
practice or corporate activities make an orderly and explicit arrangement
regarding the conditions of their association and its possible termination.
Psychologists who serve as employers of other psychologists have an obliga-
tion to make similar appropriate arrangements.

Principle 12. Remuneration. Financial arrangements in professional practice
are in accord with professional standards that safeguard the best interest of the
client and the profession.

a. In establishing rates for professional services, the psychologist considers
carefully both the ability of the client to meet the financial burden and the
charges made by other professional persons engaged in comparable work.
He is willing to contribute a portion of his services to work for which he
receives little or no financial return.

b. No commission or rebate or any other form of remuneration is given or
received for referral of clients for professional services.

c. The psychologist in clinical or counseling practice does not use his rela-
tionships with clients to promote, for personal gain or the profit of an agency,
commercial enterprise of any kind.

d. A psychologist does not accept a private fee or any other form of remun-
eration for professional work with a person who is entitled to his services
through an institution or agency. The policies of a particular agency may
malke explicit provision for private work with its clients by members of its
staff, and in such instances the client must be fully apprised of all policies
affecting him.

Principle 13. Test Security. Psychological tests and other assessment devices,
the value of which depends in part on the naivete of the subject, are not repro-



